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Northern Grapes: Integrating viticulture, winemaking, 
and marketing of new cold hardy cultivars supporting 
new and growing rural wineries  

 
• 5 Year Coordinated Ag Project 
• 12 Institutions 
• 34 Research/Extension Scientists 
• 18 Industry Associations 
• $2.5M Funded (2 yr) USDA ($6.1M 5 yr budget) 
• Matched > 25 Organizations and Individuals 

 



Our Vision 
From Proposal  

“…To develop grape production, winemaking, 
and marketing practices suited to the unique 
characteristics of V. riparia-based [Northern 
Grape] cultivars marketed through retail tasting 
rooms and their niche in the US wine market.” 





Multi-Disciplinary Studies  
Address 

• Varietal performance and resulting fruit and wine 
flavor attributes in different climates 

• Applying appropriate viticultural practices to 
achieve consistent fruit characteristics for 
ripening  

• Applying winemaking practices to their unique 
fruit composition to produce distinctive wines 
that consumers will like and purchase 

• Understanding consumer preferences, 
individual/regional marketing strategies to 
increase sales and sustained profitability of 
wineries and vineyards. 
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The Model 



• 6 (November-April)  
–  40+ states 
– 1400 unique e-mail addresses in 
pre-registrations  
–  almost twice as many view 
recordings 
  
• ‘Pesticide Drift Workshop’  
– Nov. 3, 2012: Co-sponsored 
with Nebraska Winery and Grape 
Growers Assn.  
 
• Archived at:  
www.northerngrapesproject.org  
 
  

Northern Grapes Webinars 



www.northerngrapesproject.org  









































Obj. 4: Understanding consumer preferences, individual & 
regional marketing strategies to increase sales, profitability  

• Baseline/Economic Impact 
Survey – 600 responses  

• State Winery Policy Survey 
– (see Northern Grapes News #2)  

• Tasting Room ‘Customer 
Satisfaction’ survey – 6 
wineries (IA and NY) – Collected by 
tasting room staff  

• Consumer profiles and 
tourism characteristics – 15 
wineries (MI) – 930 surveys  

Tasting Room, Coyote Moon Vineyards 
Miguel Gomez, Cornell  
 

Baseline Survey Bill Gartner (UMN) & Paul 
Lasley (IA) 







Project Partnership 

Partnering Industry Associations 

 
Connecticut Vineyard and Winery Assn. 

Illinois Grape Growers and Vintners  Assn. 

Iowa Wine Growers Assn. 

Lake Champlain Wines 

Massachusetts Farm Wineries and  Growers Assn. 

Michigan Grape and Wine Industry Council 

Minnesota Grape Growers Assn. 

Nebraska Winery and Grape Growers Assn. 

New Hampshire Winery Assn. 

New York Wine and Grape Foundation 

North Dakota Grape Growers Association 

Northern Illinois Wine Growers 

Northern New York Wine Grape Growers 

Scenic Rivers Grape and Wine Association (Iowa & Illinois) 

South Dakota Specialty Producers Assn. 

Upper Hudson Valley Wine and Grape Assn. 

Vermont Grape and Wine Council 

Western Iowa Grape Growers Assn 

Wisconsin Grape Growers Assn. 
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