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The Northern Grapes Project (NGP) was
funded in 2011 by the USDA to focus on the
emergence of super cold hardsed wine
grapesvYitis riparia) cultivars.
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From these studies, we
have learned a lot about
what iImpacts tasting
room wine sales
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Takeaway #1
Chargmg a tastlng
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Takeaway #2

Wherewine Is sold
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What are the 3 most Common
Distribution Points for Wine?
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